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 مقدمه واشر

 داًٌذ ثزاثزًذ؟  )لزآى وزٗن( داًٌذ ثب آًبًىِ ًوٖ آٗب آًبًىِ هٖ

ٚؼ ثف ٔطٕؽ ّٔٙف٣، ٠ب٣ِ ٕ٘ٛ٘هٝ ثٍهف٤ز وهٝ ؼـ سبـ٤هه ؼٚـ     ده اق ضٕؽ ٚ وذبن ٚ وشب٤ً ثٝ ؼـٌبٜ ث٣ ٕٞشب٢ اضؽ٤ز ٚ ؼـ

سف٤ٗ ضهؽ سهٛضً ٚ ٔهلاَ ٚ ثفثف٤هز ٚ آٍ٘هبٜ ثهب        سبـ٤ع، ثٙب ثٝ ففٔبٖ ٘بفؿ ِٕؽ٤ز اق ٥ٔبٖ ٔفؼ٣ٔ ثفغبوز وٝ غٛؼ ثٛؼ٘ؽ ؼـ دىز

٣ وهٝ ٞىهز خبٚؼا٘هٝ ٚ    لٛا٥٘ٗ ٌبُٔ غ٤ًٛ ٞٓ ا٤ٍبٖ ـا ـاٞجف٢ ٕ٘ٛؼ ٚ ـٞب٥٘ؽ اق ثؽ٤ٚز ٚ اوش١ب٘ز خ٥٤ٛٓ اق لهفآٖ وهف٤ٓ، وشهبث   

 ٘مُ سب اثؽ٤ز. ث٣

وشبث٣ وٝ ؼـ ؼوز ؼاـ٤ؽ آغف٤ٗ ٤ٚفا٤ً اق ٔد٠ٕٛٝ وشت غٛؼآٔٛق ٔإوىٝ آٔٛقي ٠ب٣ِ آقاؼ ٔبٞبٖ اوز وٝ ثفٔجٙهب٢ غلاِهٝ   

آٚـ٢ ٌؽٜ اوز. ؼـ ا٤ٗ ٤ٚفا٤ً ٕٔٗ سٛخٝ وبُٔ ثهٝ   ا٢ خٕٟ ٞب٢ زٟبـ ٌك٤ٙٝ ؼـن ٚ سأو٥ؽ ثف ٘ىبر ٟٔٓ ٚ و٥ّؽ٢ ٚ سٙٛٞ دفوً

ٞب٢ اـٌؽ سلاي ٌفؼ٤ؽٜ اوز وٝ ٔٙبِت اق ٔٙبثٟ ٔػشّه  ١ٔشجهف ٚ ٔهٛـؼ    ٖ  ٞب٢ س٥٥١ٗ ٌؽٜ خٟز آقٔٛ ٤ٗ سغ٥٥فار ؼـ وففُّآغف

ا٢ ثب و٥ّؽ ٚ ؼـ ِٛـر ِكْٚ سٍف٤ص وبُٔ اـائٝ ٌفؼؼ سهب   ٞب٢ زٟبـ ٌك٤ٙٝ ٞب٢ ٔش١ؽؼ ثّٛـر دفوً سأو٥ؽ ٘فاضبٖ اـٌؽ ثب ؾوف ٔثبَ

 وب٤ف ٔٙبثٟ ٍٔبثٝ ث٣ ٥٘بق ٕ٘ب٤ؽ.ؼاٍ٘د٤ٛبٖ ٌفا٣ٔ ـا اق ٔفاخ١ٝ ثٝ 

سٛا٘هؽ   ٌفؼؼ ٣ٔ ٞب٢ آقٔب٣ٍ٤ ٔبٞبٖ وٝ ؼـ خب١ٔٝ آٔبـ٢ ٌىشفؼٜ ٚ ؼـ وٙص وٍٛـ ثفٌكاـ ٣ٔ لاقْ ثٝ ؾوف اوز ٌفوز ؼـ آقٖٔٛ

ق٘ؽ ٔطه خؽ٢ ثفا٢ ٠ك٤كاٖ ؼاٍ٘دٛ ثبٌؽ سب ٘مبٖ ١ٔ  اضشٕب٣ِ غٛؼ ـا ث٥بثٙؽ ٚ ثب ٔفٚـ ٔدؽؼ ٔٙبِت ا٤ٗ وشبة، آٟ٘ب ـا ثف٘فف وب

 ثبٌؽ. سف٤ٗ ـاٜ ثفا٢ ٔٛفم٥ز ٣ٔ ٞب٢ ٔػشّ  ٔٛوؽ ا٤ٗ ٔى٥ف ثٝ ٠ٙٛاٖ ٕٔٙئٗ وٝ سدفثٝ وبَ

 سٛا٥٘ؽ غؽٔبر دٍش٥جب٣٘ ـا ؼـ٤بفز ؼاـ٤ؽ. ٣ٔ www.mahanportal.irلاقْ ثٝ ؾوف اوز اق دٛـسبَ ٔبٞبٖ ثٝ آؼـن 

ٞب٢ ٟٔٓ اـق٤بث٣  وٝ اق ٌبغّٝ -ٞب٢ اـٌؽ ر آقٖٔٛثب٥ِٓ وٝ ٕٞٝ وبِٝ ٥ٔكاٖ سٙج٥ك ٔٙبِت ا٤ٗ وشبة ثب وإالا ٚ ٥٘ك ثف غٛؼ ٣ٔ

 ٕ٘ب٤ؽ. ٔب ـا ؼـ ٔطٕف ٌٕب وفثّٙؽ ٣ٔ -ثبٌؽ ٞب ٣ٔ و٥ف٣ ا٤ٗ وشبة

ؼا٥٘ٓ وٝ اق ٕٞٝ اوبس٥ؽ ثكـٌٛاـ ٚ ؼاٍ٘د٤ٛبٖ اـخٕٙؽ اق وفاوف وٍٛـ ٚ ضش٣ غبـج اق وٍٛـ ٚ ٕٞهٝ   ؼـ غبسٕٝ ثف غٛؼ ٚاخت ٣ٔ

كاـ٢ ٕ٘ٛؼٜ وذبوٍوبق٘ؽٜ غٛؼ ٔب ـا ؼـ دفثبـسف وفؼٖ ٤ٚفا٤ً خؽ٤ؽ ا٤ٗ وشبة ٤بـ٢ ٕ٘ٛؼ٘ؽ  ٕٞىبـاٖ ٌفا٣ٔ وٝ ثب اـائٝ ٘مٙٝ ٘ٝفار

 ٞب٢ ث٣ زٍٕؽاٌز، ا٤ٗ وشبة ـا ثٝ ٔطٕفٌبٖ سمؽ٤ٓ ٕ٘ب٥٤ٓ. ٚ ثٝ دبن سلاي

 

 

 هؤعغِ آهَسػ ػبلٖ آساد هبّبى

 هؼبًٍت آهَسػ

 



 

 مقدمه مؤلف

ٙبو٣ اـٌؽ ـٌشٝ الشّبؼ ٚ سٛخٝ ث٥ٍشف ؼـ ق٥ٔٙٝ قثبٖ سػ٣ّّ خٟز ثب سٛخٝ ثٝ فٍفؼٜ ٌؽٖ ـلبثز ؼاٍ٘د٤ٛبٖ ؼـ آقٖٔٛ وبـٌ

ٞب٢ ٠ب٣ِ، ا٤ٗ وشبة ثب سٛخٝ ثٝ وف فّّٟب٢ آقٖٔٛ وبـٌٙبو٣ اـٌؽ )و٣١ ؼـ ثف٥ٌف٢ ؼـٚن ا٣ِّ الشّبؼ ثب اوشفبؼٜ اق  وىت ـسجٝ

 وشبة اَِٛ ٠ّٓ الشّبؼ ٌ٘ٛشٝ دُ وبٔٛئّىٖٛ ٚ ٘ٛـؼ ٞبٚٚن( سؽ٤ٚٗ ٌفؼ٤ؽٜ اوز. 

ثبٌؽ. ِؿا  ٞف ؼـن ِغبر ٟٔٓ ٚ وئٛالار ٔفسجٗ ثب آٖ س٥ٟٝ ٌفؼ٤ؽٜ اوز. اق آ٘دب وٝ ٥ٞر وشبث٣ ثؽٖٚ اٌىبَ ٣ٕ٘ؼـ دب٤بٖ 

 ٤ٛ٘ىٙؽٌبٖ ا٤ٗ ٔد٠ٕٛٝ اوشؽ٠ب ؼاـ٘ؽ اٌىبلار اضشٕب٣ِ ـا ضشٕبً اق ٘ف٤ك ٔإوىٝ آٔٛق٣ٌ ٔبٞبٖ ا٘شمبَ ؼٞٙؽ. 

 

 ٤ٛو  ِٙف٣

 و٥ٟلا اخبل٣
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The fundamentals of economics 

Main Topics: 

 Scarcity and efficiency 

 





 

Lesson 1 

The fundamentals of economics 

Scarcity and efficiency: 

1-1-The Twin Themes of economics 
What is economics? Over the last half-century, the study of economics has expended to include a 
vast range of topics. What are the major definitions of these growing subjects? The important 
ones are that economics  
•analyzes how a society

,
s instiutions and technology affect prices and the allocation of resources 

among different uses. 
• explores the behavior of the financial markets , including interest rates and stock prices. 
• examines the distribution of income and suggests ways that the poor can be helped without 
harming the performance of the economy 
• studies the patterns of trade among nations and analyzes the impact of trade barriers. 
• looks at growth in developing countries and proposes ways to encourage the efficient use of 
resources. 
Economics is the study of how societies use scarce resources to produce valuable commodities 
and distribute them among different people. 
Behind this definition are two key ideas in economics: that goods are scarce and that society 
must use its resources efficiently. Indeed , economics is an important subject because of the fact 
of scarcity and the desire for efficiency. 
Efficiency denotes the most effective use of a society's resources in satisfying people‟s 
wants and needs. 
The essaence of economics is to acknowledge the reality of scarcity and then figure out how to 
organize society in a way which produce the most efficient use resources. That is where 
economics makes its unique contribution. 

1-2- The Three Problems of economic organization 
Every human society-whether is an advanced industrial nation, a centrally planned economy, or 
an isolated tribal nation- must confront and resolve three fundamental economic problems. Every 
society must have a way of determining what commodities are produced , how these goods are 
made , and for whom they are produced. 
Lets look more closely at them: 
• What commodities are produced and in what quantities? A society must determine how much of 
each of the many possible goods and services it will make and when they will be produced.Will we 
produce pizzas or shirts today? A few high-quality shirts or many cheap shirts?  
•How are goods proucted? A society must determine Who farms and who teaches? Is electricity 
generated from oil,from coal, or from the sun? Will factories be run by people or robots?  
• For whom are goods produced? Who gets to eat the fruit of economc activity? How is the 
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national product divided among different households? Are many people poor and a few rich? Do 
high incomes go to teachers or athletes or autoworkers or Interenet entrepreneurs? Will society 
provide minimal consumption to the poor, or must people work if they are to eat? 

1-3- Market, command, and mixed economies 
What are the different ways that a society can answer the questions of what , how, and for 
whom? Different societies are organized through alternative economic system, and economics 
studies the various mechanism that a society can use to allocate its scarce resources. 
A market economy is one in which individuals and private firms make the major decisions 
about production and consumption. A system of prices, of markets, of profits and losses, of 
incentives and rewards determines what, how, and for whom. 
By contrast, a command economy is one in which the government makes all important 
decisions about production and distribution. 
No contemporary society falls completely into either of these polar categories. Rather, all 
societies are mixed economics, with elements of market and command. There has never been a 
100 percent market economy (although nineteenth- century England came close). 

1-4- Inputs and outputs 
To answer these three questions. Every society must make choices about the economy

,
s inputs 

And outputs. Inputs are commodities or services that are used to produce goods and services. An 
economy uses its existing technology to combine inputs to produce output. Outputs are the 
various useful goods or services that result from the production process and are either consumed 
or employed in further production.  
factors of production can be classifies into three broad categories: land, labor, and capital. 
•Land-or, more generally, natural resources represents the gift of nature to our productive 
processes. It consists of the land used for farming; the energy resources that fuel our cars and 
heat our homes; and the nonenergy resources like copper and iron ore and sand. In today

,
s 

congested world, we must broaden the scope of natural resources to include our environmental 
resources , such as clean air and drinkable water.  
• Labor consists of the human time spent in production (working in automobile factories, tilling 
the land , teaching school). It is at once the most familiar and the most crucial input for an 
advanced industrial economy. 
• Capital resources from the durable goods of an economy, produced in order to produce yet 
other goods. Capital goods include machines, roads, computers, hammers, trucks, steel mills, 
automobiles, …. The accumulation of specialized capital goods is essential to the task of 
economic development. 

1-5- The production-possibility frontier 
Societies can not have everything they want. They are limited by the resources and the technology 
available to them. Take defense spending as an example. Countries must decide how much of their 
limited resources goes to their military and how much goes into other activities (such as new 
factories or education). Some countries , like Japan, allocate only 1 percent of their national output to 
their military. The United States spends 4 percent of its national output on defens, while a fortress 
economy like North Korea spends up to 20 percent of its national output on the military. (The more 
output that goes for defense, the less there is available for consumption and investment). 
Let us dramatize this choice by considering an economy which produces only two economic 
goods, guns and butter. The guns, of course , represent military spending, and the butter stands 
for civilian spending. Suppose that our economy decides to throw all its energy into producing 
the civilian good, butter. There is a maximum amount of butter depends on the quantity and 
quality of the economy‟s resources and the production efficiency which they are used Suppose 5 
million pounds of butter is the maximum amount that can be produced with the existing 
technology and resources. 
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At the other extreme to the production of guns. Again, because of resource limitations, the 
economy can produce only a limited quantity of guns. For this example, assume that the 
economy can produce 15,000 guns of a certain kind if no butter is produced. 

Alternative Production Possibilities 

Possibilities 
Butter 

(millions of pounds) 
Guns 

(thousands) 
A 0 15 
B 1 14 
C 2 12 
D 3 9 
E 4 5 
F 5 0 

Table (1-1) Limitation of Scarce Resources Implies the Guns Butter Tradeoff 

These are two extreme possibilities. In between are many others. If we are willing to give up 
some butter, we can have some guns. If we are willing to give up still more butter, we can have 
still more guns. 
A schedule of possibilities is given in Table 1-1.Combination F shows the extreme, where all 
butter and no guns are produced. In between-at E , D, C , and B- increasing amount of butter are 
given up in return for more guns. 
 
 
 
 
 
 
 
 
 
 
 
 

Butter (millions of pounds) 

Figure (1-1): The Production Possibilities in a Graph 

The production-possibility frontier (or PPF) shows the maximum amounts of production that 
can be obtained by an economy, given its technological knowledge and quantity of inputs 
available. The PPF represents the menu of goods and services available to society. 

1-6- Opportunity costs 
Life is full of choices. Because resources are scarce, we must always consider how to spend our 
limited income or time. When you decide whether to study economics, buy a car, or go to 
college, in each case you must consider how much the decision will cost in terms of forgone 
opportunities. The cost of the forgone alternative is the opportunity cost of the decision. 
The concept of opportunity cost can be illustrated using the PPF. Examine the frontier in figure 
1-1 , which shows the trade-off between guns and butter. Suppose the country decides to increase 
its gun purchases from 9000 guns at D to 12,000 units at C. What is the opportunity cost of this 
decision? You might calculate the cost in dollar terms. But in economics we always need to 
"price the veil" of money to examine the real impacts of alternative decisions. On the most 
fundamental level, the opportunity cost of moving from D to c is the butter that must be given up 
to produce the extra guns. In this example, the opportunity cost of the 3000 extra guns is 1 
million pounds of butter forgone. 



 

 

The fundamentals of economics 12 

 

 هجبًٖ ػلن التصبد

 :وو٘بثٖ ٍ وبرآٖٗ

 :دٍ همَلٔ تَأم ػلن التصبدـ 8ـ 8
ٚو٣١٥ اق ٠ٛٔٛٔبر ـا ٥٘  ٚ اوز وبَ ٌؿٌشٝ ٔٙب١ِٝ ٠ّٓ الشّبؼ ٌىشفي ففاٚا٣٘ ٤بفشٝ  ٣٘30 ؼـ ٥ىز؟ ٠ّٓ الشّبؼ ز

ز٥ىز؟ ٟٕٔشف٤ٗ آٟ٘ب ٠جبـسٙؽ اق اوز ؼـ ضبَ ٌىشفي )٠ّٓ الشّبؼ( وٝ ٠ٕؽٜ ا٤ٗ ـٌشٝ سط٣ّ٥ّ ٢ ٞب س١ف٤ ؼـثفٌففشٝ اوز. 
 :ا٤ٗ وٝ ٠ّٓ الشّبؼ

ؼـ  ٞب ل٥ٕززٍٛ٘ٝ ا٤ٗ وٙؽ  ٕٞس٥ٙٗ سط٥ُّ ٣ٔٚ وٙؽ  ـا ثفـو٣ ٣ٔٝ ٚ ق٥ٔٗ ؼـ الشّبؼ ل٥ٕز ٥٘ف٢ٚ وبـ، وفٔب٤ز٣ٍٍ٘ٛ س٥٥١ٗ  •
 .ٌٛؼ ٣ٔ سػ٥ُّ ٔٙبثٟ ثٝ وبـ ثفؼٜ

 .وٙؽ ٥٣ُٔ ّا٤ٗ ثبقاـٞب سطٚ ز٣ٍٍ٘ٛ سػ٥ُّ وفٔب٤ٝ ثٝ وُ الشّبؼ ـا سٛوٗ دفؼاغشٝ ـفشبـ ثبقاـٞب٢ ٔب٣ِ ثٝ ثفـو٣  •
 ؼٞؽ. ٣ٔ فم٥ف ثؽٖٚ ِؽٔٝ ـوب٘ؽٖ ثٝ ٠ّٕىفؼ الشّبؼ٢ ـا د٥ٍٟٙبؼ ٢ْ وٕه ثٝ ٔفؼٞب ـاٜٚ ؽ ؼٞ لفاـ ٣ٔفـو٣ ثٔٛـؼ سٛق٤ٟ ؼـآٔؽ ـا  •
 ٕ٘ب٤ؽ. ٣ٔ اٍِٛٞب٢ سدبـر ث٥ٗ ا٣ِّّٕ ـا ثفـو٣ وفؼٜ ٚ آثبـ ٔطؽٚؼ٤شٟب٢ سدبـر ـا سدك٤ٝ ٚ سط٥ُّ •
 ٕ٘ب٤ؽ. ٣ٔ ق ٔٙبثٟ ـا د٥ٍٟٙبؼ٢ س٤ٍٛك ثٝ اوشفبؼٜ وبـآٔؽ اٞب ـاٜٚ ؼاٌشٝ اوز ٍ٘ب٣ٞ ثٝ ـٌؽ وٍٛـٞب٢ ؼـ ضبَ سٛو١ٝ  •

 ٔٙب١ِٝ ز٣ٍٍ٘ٛ اوشفبؼٜ اقٔٙبثٟ و٥ٕبة خب١ٔٝ ثٝ ٔٙٝٛـ س٥ِٛؽ وبلاٞب٢ ثب اـقي ٚ سٛق٤ٟ آٟ٘ب ث٥ٗ اففاؼ ٔػشّ  اوز.، ٠ّٓ الشّبؼ
١ٔٝ ثب٤ؽ اق ا٤ٙىٝ خبؼْٚ  ٚثبٌٙؽ  ٔطؽٚؼ ٣ٔا٤ٙىٝ وبلاٞب اثشؽا اوز.  ٠ّٓ الشّبؼ ٟ٘فشٝاوبو٣ ١ دب٤ٝ ٚ ؼـ دٍز ا٤ٗ س١ف٤  ؼٚ ٘ىش

 .. ؼـ ضم٥مز ا٥ٕٞز ٠ّٓ الشّبؼ ثٝ ؼ٥ُِ و٥ٕبث٣ ٚ ٥ُٔ ثٝ وبـآ٣٤ اوزٕ٘ب٤ؽٔٙبثٟ غٛؼ ثٝ ٘ٛـ وبـآٔؽ اوشفبؼٜ 
 غٛاوشٝ ٞب ٚ اضش٥بخبر ٔفؼْ ؼاـؼ.سأ٥ٔٗ وبـآ٣٤ ؼلاِز ثف وبـآٔؽسف٤ٗ اوشفبؼٜ اق ٔٙبثٟ خب١ٔٝ ؼـ خٟز 

ف٢ وبقٔب٘ؽ٣ٞ ٌٛؼ وٝ وبـآسف٤ٗ ٥وٙؽ وٝ زٍٛ٘ٝ ؼـ ٔى ُٖ ثب٤ؽ ٍٔػخٛٞف الشّبؼ آٌب٣ٞ ثٝ ٚال٥١ز و٥ٕبث٣ اوز ؛ ده اق آ
 .وٙؽ ٣ٔ ٔب٘ٙؽي ـا ا٤فب اوشفبؼٜ اق ٔٙبثٟ ـا ثٝ ٠ُٕ آٚـؼ. ؼـ ا٤ٗ خب اوز وٝ الشّبؼ ٘مً ث٣

 :عِ عئَال ّز عبسهبى التصبدٕ -8-0
ٔٙك٢ٚ خب١ٔٝ ب ثف٘بٔٝ ـ٤ك٢ ٔشٕفوك ٚ ٤ب ٤ه ، ٤ب الشّبؼ ث١ِٙش٣خٛأٟ د٥ٍففشٝ اق ا٤ٙىٝ ثؽٖٚ ؼـ ٘ٝف ٌففشٗ ، ٞف خب١ٔٝ ا٘ىب٣٘

ثفا٢ ـ٣ٌٚ . ٞف خب١ٔٝ ثب٤ؽ ٕ٘ب٤ؽ ٥ٌف٢ س٥ّٕٓٚ ثب٤ؽ ؼـ ٔٛـؼ آٖ ثبٌؽ  ٣ٔاوز ثب وٝ وئٛاَ الشّبؼ٢ اوبو٣ ٔٛاخٝ ا٢  لج٥ّٝ
 .ثفا٢ زٝ وىب٣٘ س٥ِٛؽ ٌٛؼ ث٥بثؽوفا٘دبْ زٍٛ٘ٝ س٥ِٛؽ ٌٛؼ ٚ ، دبوػ٣٤ٍٛ ثٝ ا٤ٙىٝ زٝ وبلاٞب٣٤ س٥ِٛؽ ٌٛؼ

 :دفؼاق٤ٓ ٣ٔ ٔفّلاًثٝ ٞف٤ه اق ا٤ٗ وئٛالار ٖ اوٙٛ
ٞف خب١ٔٝ ثب٤ؽ ٍٔػُ وٙؽ زٝ ٔمؽاـ اق ٞف وؽاْ اق وبلاٞب ٚ غؽٔبر ٕٔىٗ ـا ؼـ زٝ قٔب٣٘ ؟ ٌٛ٘ؽ ٣ٔ زٝ وبلاٞب٣٤ ٚ ثٝ زٝ س١ؽاؼ س٥ِٛؽ •

 ؟لا ٤ب س١ؽاؼ ق٤بؼ٢ ِجبن اـقاٖ ل٥ٕزس١ؽاؼ و٣ٕ ِجبن ثب و٥ف٥ز ثب؟ آ٤ب أفٚقٜ د٥شكا س٥ِٛؽ غٛا٥ٞٓ وفؼ ٤ب د٥فاٞٗ. س٥ِٛؽ غٛاٞؽ وفؼ
؟ اِىشف٤ى٥شٝ اق وٙؽزٝ وى٣ وٍبٚـق٢ وٙؽ ٚ زٝ وى٣ سؽـ٤ه وٙؽ  ٣ٔس٥٥١ٗ اوز وٝ خب١ٔٝ ا٤ٗ  وبلاٞب زٍٛ٘ٝ س٥ِٛؽ ٌٛ٘ؽ؟ •

 قغبَ ٤ب ٔٙجٟ غٛـ٥ٌؽ٢ ٚ ثب زٝ ٥ٔكاٖ آِٛؼ٣ٌ ٞٛا ثٝ ؼوز غٛاٞؽ آٔؽ؟، وؽا٥ٔه اق ٔٙبثٟ ٘فز
ثٝ ٠جبـر ثٟشف س٥ِٛؽ ٣ّٔ ؼـ ؟ ثفؼ ٣ٔ ٢ الشّبؼ٢ٞب ف١ب٥ِزـا اق فب٤ؽٜ زٝ وى٣ ث٥ٍشف٤ٗ ؟ س٥ِٛؽ ٌٛ٘ؽ ا٤ٗ وبلاٞب ثفا٢ زٝ وىب٣٘ •

 اق س١ؽاؼ اغ٥ٙب ث٥ٍشف اوز ؟ اآ٤ب س١ؽاؼ فمف؟ ث٥ٗ غب٘ٛاـٞب زٍٛ٘ٝ سٛق٤ٟ غٛاٞؽ ٌؽ
وٙؽ ٤ب ا٤ٙىٝ  ٣ٔ ـا ثفا٢ فمفا سأ٥ٔٗ آ٤ب خب١ٔٝ ضؽالُ ّٔفف؟ ىبٖ اوزِبوبـٌفاٖ ٤ب ٔ، ٚـقٌىبـاٖ، ؼـآٔؽٞب٢ ثبلا ٔش١ّك ثٝ ٔؽ٤فاٖ

 ؽ؟ٙآٟ٘ب ثفا٢ ق٘ؽٜ ٔب٘ؽٖ غٛؼ ثب٤ؽ وبـ وٙ

 :ٍ هختلظدعتَرٕ ٕ هجتٌٖ ثز ثبسار، ّبالتصبد -8-8
زٍٛ٘ٝ ٚ ثفا٢ زٝ وى٣ دبوع ؼٞؽ ز٥ىز؟ خٛأٟ ، سٛا٘ؽ ثٝ وئٛالار س٥ِٛؽ زٝ ز٥ك ٣ٔ آٟ٘ب خب١ٔٝثٛو٥ّٝ وٝ ٌٛ٘ب٣ٌ٘ٛ ٢ ٞب ـٚي

سٛا٘ٙؽ ثب  ٣ٔخٛأٟ ٌٛ٘ؽ ٚ ٠ّٓ الشّبؼ وبقٚوبـٞب٢ ٔػشّف٣ ـا وٝ  ٣ٔ ٢ ٔشفبٚر الشّبؼ٢ وبقٔب٘ؽ٣ٞبٞ ٘ٝبْٔػشّ  اق ٘ف٤ك 
 وٙؽ. ٣ٔ اوشفبؼٜ اق آٟ٘ب ٔٙبثٟ و٥ٕبة غٛؼ ـا سػ٥ُّ ؼٞٙؽ ٔٙب١ِٝ
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٥ٌف٘ؽ.  ٣ٔ ٞب٢ غ٣ِّٛ ٟٕٔشف٤ٗ س٥ّٕٕبر ـا ؼـ ٔٛـؼ س٥ِٛؽ ٚ ّٔفف وٝ ؼـ آٖ اٌػبَ ٚ ثٍٙبٜثبٌؽ  ٣ٔالشّبؼ٢  1الشّبؼ ثبقاـ
 .زٍٛ٘ٝ ٚ ثفا٢ زٝ وى٣ اوز، دبوع ثٝ وئٛالار زٝوٙٙؽٜ  س٥٥١ٗ، ثبقاـ، وٛؼ ٚ ق٤بٖ ٚ ا٥ٍ٘كٜ ٚ دبؼاي، ٘ٝبْ ٔجش٣ٙ ثف ل٥ٕز

الشّبؼ ؼوشٛـ٢ الشّبؼ٢ اوز وٝ ؼـ آٖ ؼِٚز ٟٕٔشف٤ٗ س٥ّٕٕبر ٔفثٖٛ ثٝ س٥ِٛؽ ٚسٛق٤ٟ ـا اسػبؾ وٙؽ. ٥ٞر ٤ه اق  ؼـ ٔمبثُ
٥ٌفؼ. ٕٞٝ خٛأٟ ؼاـا٢ الشّبؼ ٔػشّٗ ثب ٠ٙبِف٢ اق الشّبؼ  ٣ٕ٘ ُ ؼـ ؼٚ ٌفٜٚ الشّبؼ٢ د٥ً ٌفشٝ لفاـثٝ ٘ٛـ وبٔو٣٘ٛٙ خٛأٟ 

 .ٚخٛؼ ٘ؽاٌشٝ اوز، ثبقاـ ٚ ؼوشٛـ٢ ٞىشٙؽ. ؼـٚالٟ ٞفٌك الشّبؼ٢ وٝ ِؽؼـِؽ ٔجش٣ٙ ثف ٘ٝبْ ثبقاـ ثبٌؽ

 :ػَاهل تَل٘ذ ٍ هحصَلات -8-4
١ٝ ثب٤ؽ ا٘شػبثٟب٢ غٛؼ ـا ؼـ ٔٛـؼ ٠ٛأُ ٚ ٔطَّٛ س٥ِٛؽ ؼـ الشّبؼ ٍٔػُ وٙؽ. ، ٞف خبٌٔؿٌشٝثٝ ٔٙٝٛـ دبوع ثٝ وٝ وئٛاَ 

ـٚ٘ؽ. الشّبؼ، سىِٙٛٛل٢ ٔٛخٛؼ غٛؼ ـا  ٣ٔ وبلا ٤ب غؽٔبس٣ ٞىشٙؽ وٝ ثفا٢ س٥ِٛؽ وبلاٞب ٚ غؽٔبر لبثُ ّٔفف ثٝ وبـ ػَاهل تَل٘ذ
ٞىشٙؽ ٌٛ٘بٌٖٛ ٚ ٔشفبٚس٣ ، وبلاٞب ٤ب غؽٔبر ٔف٥ؽ لاتهحصَثفؼ سب ٔطّٛلار ثٝ ؼوز آ٤ٙؽ.  ٣ٔ ثفا٢ سفو٥ت ٠ٛأُ س٥ِٛؽ ثٝ وبـ

 ٥ٌف٘ؽ.  ٣ٔ ٤ب ا٤ٙىٝ ثفا٢ س٥ِٛؽ ث١ؽ٢ ٔٛـؼ اوشفبؼٜ لفاـٚ ـوٙؽ  ٣ٔ ثٝ ّٔففثبٌٙؽ وٝ  س٥ِٛؽ ٣ٔـٚ٘ؽ وٝ ضبُِ 
 .٥٘ف٢ٚ وبـ ٚ وفٔب٤ٝ، ق٥ٔٗ :ٌٛ٘ؽ ٣ٔ ٠ٛأُ س٥ِٛؽ ثٝ وٝ ٔم١ِٛ ٠ٕؽٜ ق٤ف ؼوشٝ ثٙؽ٢

ثفا٢ وٍبٚـق٢ ٚ ٌبُٔ ق٥ٔٗ ٔٛـؼ اوشفبؼٜ آٖ ٕ٘ب٤بٍ٘ف ٔٛٞجز ا٣ِٟ ؼـ ففآ٤ٙؽ س٥ِٛؽ اوز. ، ٙبثٟ ٘ج٣١٥ق٥ٔٗ ٤ب ثٝ ٘ٛـ ٠بْ سف ٔ •
قؼضبْ أفٚق٢ ثب٤ؽ لّٕفٚ ٔٙبثٟ ٘ج٣١٥ ـا ٌىشفي ؼ٥ٞٓ سب اآٞٗ ٚ ٔبوٝ ٞىشٙؽ. ؼـ ؼ٥٘ب٢ دف  وًٙ، ٔٙبثٟ غ٥فا٘فل٢ اق لج٥ُ ٔه

 ـا ٥٘ك ؼـثف٥ٌفؼ.ٔط٥ٗ ق٤ىز ا٘فافٕبٖ ٥ٝ٘ف ٞٛا٢ دبن ٚ آة لبثُ ٌفة 
 ٔؽـوٝ( ؼـآٔٛقي ، ، وٍز ق٥ٔٗوبق٢ اسٛٔج٥ُٞب٢  وبـ ؼـ وبـغب٘ٝ) ٥٘ف٢ٚ وبـ وٝ ٌبُٔ قٔبٖ ِفف ٌؽٜ ا٘ىب٣٘ ؼـ س٥ِٛؽ •
 .آ٤ؽ ٣ٔ ٞٓ آٌٙبسف٤ٗ ٚ ٞٓ ٟٕٔشف٤ٗ ٠بُٔ س٥ِٛؽ ثفا٢ ٤ه الشّبؼ ١ِٙش٣ د٥ٍففشٝ ثٝ ٌٕبـ، ٌٛؼ. ا٤ٗ ٠بُٔ س٥ِٛؽ ٣ٔ

ثٝ ٔٙٝٛـ س٥ِٛؽ وب٤ف وبلاٞب اوز. ا٢  ؼٞٙؽ س٥ِٛؽ ا٤ٗ ٔٙبثٟ وفٔب٤ٝ ٣ٔ ٢ ثب ؼٚاْ الشّبؼ ـا سٍى٥ُوبلاٞب، ٔٙبثٟ وفٔب٤ٝ ا٢ •
.. اوز. ا٘جبٌز .ٚ ٞبغٛؼـٚ، ٘ٛـؼ فٛلاؼٞب٢  وبـغب٘ٝ، ، سفاوشٛـٞب ـا٤ب٘ٝ، ٞب زىً ٞب،ٜ ؼخب، ٥ٗ آلارٌبُٔ ٔبٌا٢  وبلاٞب٢ وفٔب٤ٝ
 .ف٢ اوبو٣ اوزغبَ ثفا٢ سٛو١ٝ الشّبؼ٢ أا٢  وبلاٞب٢ وفٔب٤ٝ

 :هزس اهىبًبت تَل٘ذ -8-5
ٔثبَ ثفا٢ ا٘ؽ.  ٌبٖ ٔطؽٚؼ ٌؽٜ غٛاٞٙؽ ؼاٌشٝ ثبٌٙؽ. آٟ٘ب سٛوٗ ٔٙبثٟ سىِٙٛٛل٢ لبثُ ؼوشفن ٣ٔ ٞفآ٘سٝ ـا وٝسٛا٘ٙؽ  ٣ٕ٘خٛأٟ 
 .لفاـ ؼ٥ٞؽ٘ٝف ـا ٔؽ  ؼفب٣٠ٞب٢  ٞك٤ٙٝ

اق ٔٙبثٟ ٔطؽٚؼ غٛؼ ـا ثٝ وٕز س٥ِٛؽار ٘ٝب٣ٔ ٚ زٝ ؼـا٤ٗ ٔٛـؼ ٞىشٙؽ وٝ زٝ ٔمؽاـ  ٥ٌف٢ س٥ّٕٓوٍٛـٞب ٕٞٛاـٜ ٔدجٛـ ثٝ 
ٔثُ ث٣ٕ١ وٍٛـٞب . وٛق ؼٞٙؽ ٢ آٔٛق٣ٌ(ٞب ف١ب٥ِزخؽ٤ؽ ٤ب ٞب٢  ٥ٝ٘ف وبغز وبـغب٘ٝ) ٞب ف١ب٥ِزٔمؽاـ اق آٟ٘ب ـا ثٝ وٕز وب٤ف 

وفٜ ٌٕب٣ِ ٕٞب٘ٙؽ ٣ٔ وٍٛـ٢ ٘ٝبوٝ  ؼـضب٣ِ ؽ،ٙؼٞ ٣ٔ ٢ ٘ٝب٣ٔ اغشّبَٞب ف١ب٥ِزلادٗ ضؽٚؼ ٤ه ؼـِؽ اق س٥ِٛؽ ٣ّٔ غٛؼ ـا ثٝ 
س٥ِٛؽ ثٝ وٕز أٛـ ؼفب٣٠ ثفٚؼ ٥ٔكاٖ وٕشف٢ ثفا٢  ،وٙؽ. ٞفزٝ ث٥ٍشف ٣ٔ ٔىبئُ ٘ٝب٣ِٔفف ـا  سب ث٥ىز ؼـِؽ اق س٥ِٛؽ ٣ّٔ غٛؼ

 ٔب٘ؽ. ٣ٔ ثبل٣ٌؿاـ٢  ّٔفف ٚ وفٔب٤ٝ
ا٘شػبة ـا ثٝ ٕ٘ب٤ً ؼـآٚـ٤ٓ. اوّطٝ  وٙؽ، ا٤ٗ ٣ٔ س٥ِٛؽـا وٝ سٟٙب ؼٚ وبلا٢ الشّبؼ٢ اوّطٝ ٚ وفٜ  ،اخبقٜ ؼ٥ٞؽ ثب ثفـو٣ الشّبؼ٢

٥ٌفؼ سٕبْ ا٘فل٢ غٛؼ ـا ِفف س٥ِٛؽ  ٣ٔ ػبـج ٘ٝب٣ٔ ٚوفٜ ٥٘ك ٕ٘بؼ ٔػبـج غ٥ف٘ٝب٣ٔ اوز. ففْ و٥ٙؽ ا٤ٗ وٍٛـ س٥ّٕٕٓٔ٘بؼ 
ٜ ثٝ ٞف وبَ س٥ِٛؽ ٌٛؼ، ٍٔػُ اوز. ضؽاوثف ٔمؽاـ س٥ِٛؽ وف سٛا٘ؽ ضؽاوثف ؼـ ٣ٔ وبلا٢ غ٥ف٘ٝب٣ٔ وفٜ ٕ٘ب٤ؽ. ٔمؽاـ٢ اق وفٜ وٝ

٥ّ٥ٖٔٛ دٛ٘ؽ وفٜ ث٥ٍشف٤ٗ ٔمؽاـ٢ اوز وٝ ثب سىِٙٛٛل٢ ٚ  5و٥ٕز ٚ و٥ف٥ز ٔٙبثٟ ٚ وبـآ٣٤ الشّبؼ٢ ثىش٣ٍ ؼاـؼ. ففْ و٥ٙؽ وٝ 
 .سٛا٘ؽ س٥ِٛؽ ٌٛؼ ٣ٔ ٔٙبثٟ ٔٛخٛؼ
لبؼـ ثٝ س٥ِٛؽ الشّبؼ سٟٙب ، ٤بثؽ. ٔدؽؼاً ثٝ ٠ّز ٔطؽٚؼ٤ز ٔٙبثٟسػ٥ُّ سّٛـ و٥ٙؽ وٝ ٕٞٝ ٔٙبثٟ ثٝ س٥ِٛؽ اوّطٝ ، ؼـ ضبِز ؼ٤ٍف

ٞكاـ اوّطٝ اق  15ففْ و٥ٙؽ زٙب٘سٝ ثٝ ٥ٞر ٚخٝ وفٜ س٥ِٛؽ ٍ٘ٛؼ، وٍٛـ سٛاٖ س٥ِٛؽ ، ٔمؽاـ ٔطؽٚؼ٢ اوّطٝ اوز. ؼـ ٔثبَ ٔؿوٛـ
 .ثبٌؽ ٣ٔؼاـا  ٤ه ٘ٛٞ ٍٔػُ ـا

زٙب٘سٝ  ٍف٢ ٚخٛؼ ؼاـؼ.ٞب٢ ففاٚاٖ ؼ٤ ا٘شػبة ،ٔبث٥ٗ ا٤ٗ ؼٚ. ؼٚ ضبِز اففا٣٘ اق ٔٛاـؼ ٕٔىٗ ٞىشٙؽ، ٔٛاـؼ٢ وٝ ثٝ آٟ٘ب اٌبـٜ ٌؽ
سٛا٥٘ٓ اوّطٝ ثٝ ؼوز آٚـ٤ٓ. زٙب٘سٝ ٔدؽؼاً غٛاٞبٖ اق ؼوز ؼاؼٖ ٔمؽاـ ث٥ٍشف٢ وفٜ  ٣ٔ ثػٛا٥ٞٓ ٔمؽاـ٢ وفٜ ـا اق ؼوز ثؽ٥ٞٓ،

 سٛا٥٘ٓ س١ؽاؼ ث٥ٍشف٢ اوّطٝ ؼاٌشٝ ثب٥ٌٓ. ٣ٔ، ثب٥ٌٓ

                                                 
1 - (Market economy) 
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 ٞب٢ س٥ِٛؽ٢ ٕٔىٗ ٌك٤ٙٝ
 ـ(ٞكا) اوّطٝ (دٛ٘ؽ)٥ّ٥ٖٔٛ  1وفٜ  ٣ٞب٢ ٔٙٙم أىبٖ

A 0 15 

B 1 14 

C 2 12 

D 3 9 

E 4 5 

F 5  
 

 .علحِ دارداهحذٍدٗت هٌبثغ وو٘بة اؽبرُ ثِ تَاسى ث٘ي تَل٘ذ وزُ ٍ  -8-8خذٍل

سٕبْ ٌٛؼ ٚ  ٣ٕ٘ س٥ِٛؽا٢  اوز وٝ ٥ٞر اوّطٝٔىب٣٘ ٍ٘بٖ ؼٞٙؽٜ  Fفٟفوش٣ اق أىب٘بر اـائٝ ٌؽٜ اوز. ٘مٙٝ  -1-1ؼـ خؽَٚ 
وفٜ ثٝ ٔٙٝٛـ س٥ِٛؽ اوّطٝ ا٢  ٔمبؼ٤ف فكا٤ٙؽٜ F ،D ،C ،Bؼـ ٘مبٖ ، ّبَ ٤بفشٝ اوز. ٔبث٥ٗ ا٤ٗ ؼٚ٘مٙٝأىب٘بر ثٝ س٥ِٛؽ وفٜ اغش

 ـٚؼ. ٣ٔ ث٥ٍشف اق ؼوز

0 1 2 3 4 5

3

6

9

12

15
A

B

C

D

E

F

 

 اهىبًبت تَل٘ذ در ٗه ًوَدار -8-8ؽىل 

سٛا٘ؽ ثب سٛخٝ ثٝ ؼاً٘ ف٣ٙ ٥١ٔٗ ٚ ٔمبؼ٤ف لبثُ ؼوشفن ٠ٛأُ  ٣ٔ ( ضؽاوثف ٔمبؼ٤ف س٥ِٛؽ٢ ـا وٝ ٤ه الشّبؼ ٤PPFب ) ٔفق أىب٘بر س٥ِٛؽ
 ؼٞؽ. ٔفق أىب٘بر س٥ِٛؽ ٕ٘ب٤بٍ٘ف فٟفوز وبلاٞب ٚ غؽٔبر لبثُ ؼوشفن ٤ه خب١ٔٝ اوز. ٣ٔ س٥ِٛؽ ثٝ ؼوز آٚـؼ ٍ٘بٖ

  :فزصتّبٕ  ّشٌِٗ -8-6
ٔبٖ قٌشٝ ثب٥ٌٓ وٝ زٍٛ٘ٝ اق ؼـآٔؽ ٚ سٛخٝ ؼا ، ثب٤ؽ ٥ٍٕٞٝثبٌٙؽ ٣ٔٞب اوز. اق آٖ خب وٝ ٔٙبثٟ ٔطؽٚؼ  ق٘ؽ٣ٌ ّٕٔٛ اق ا٘شػبة
٤ب اسٛٔج٥ُ غف٤ؽاـ٢ ٕ٘ب٥٤ؽ ٤ب ثٝ ؼاٍٍ٘بٜ ، ٥ٌف٤ؽ وٝ ثٝ ٔٙب١ِٝ الشّبؼ ثذفؼاق٤ؽ ٣ٔ . ٚلش٣ ٌٕب س٥ّٕٕٓ٘ب٥٤ٓ ٔطؽٚؼ غٛؼ اوشفبؼٜ

ٞك٤ٙٝ . فغٛاٞؽ ؼاٌز، زٝ ٥ٔكاٖ ٞك٤ٙٝ ؼـثفشٝثفضىت ففِشٟب٢ اق ؼوز ـ ٥ٌف٢ س٥ّٕٓا٤ٗ و٥ٙؽ ؼـ ٞف ِٛـر ثب٤ؽ سٛخٝ ، ثف٤ٚؽ
 ٥ٕٓ اوز.سّ ا٤ٗفشٝ ٘ب٣ٌ اق ـاق ؼوز ٞب٢  ففِز ؼـٚالٟ ٞك٤ٙٝ خب٤ٍك٤ٗ

وٝ سٛاقٖ ث٥ٗ  1-1سٛاٖ ثب اوشفبؼٜ اقٔٙط٣ٙ ٔفق٢ أىب٘بر س٥ِٛؽ س٥ٔٛص ؼاؼ. ثٝ ثفـو٣ ٔٙط٣ٙ ٌىُ  ٣ٔ ٔفْٟٛ ٞك٤ٙٝ ففِز ـا
ٞكاـ  9س٥ّٕٓ ثٝ افكا٤ً غف٤ؽ اوّطٝ اق ٥ٔكاٖ ٔٛـؼ٘ٝف  وٍٛـسّٛـ و٥ٙؽ وٝ . دفؼاق٤ٓ ٣ٔ ؼٞؽ، ٣ٔ س٥ِٛؽ اوّطٝ ٚ وفٜ ـا ٍ٘بٖ

ٌٕب ٕٔىٗ اوز ز٥ىز؟  ٥ٌف٢ س٥ّٕٓٗ شٝ ا٤ٞك٤ٙٝ ففِز اق ؼوز ـف. ث٥ٍف٤ؽ Cاوّطٝ ؼـ ٘مٙٝ  12000ثٝ  D٘مٙٝ  اوّطٝ ؼـ
ثف ٚال٣١ س٥ّٕٕبر خب٤ٍك٤ٗ ـا ـا ثفؼاـ٤ٓ سب ا« دَٛ»دًٌٛ ـ ٠ّٓ الشّبؼ ٔب ٥٘بق ؼاـ٤ٓ سب . أب ؼٞك٤ٙٝ ـا ثفضىت ؼلاـ ٔطبوجٝ و٥ٙؽ

ث٥ٍشف اوز. ؼـ ا٤ٗ ٔثبَ  اوّطٝؼـٚالٟ ـٞبوفؼٖ س٥ِٛؽ وفٜ ثٝ ٔٙٝٛـ س٥ِٛؽ  Cثٝ  Dثفـو٣ و٥ٙٓ. ٞك٤ٙٝ ففِز ضفوز اق ٘مٙٝ 
 .اق س٥ِٛؽ ٤ه ٥ّ٥ٖٔٛ دٛ٘ؽ وفٜ اوزوفؼٖ اوّطٝ أبف٣ ِففٙٝف  3000ٞك٤ٙٝ ففِز 

 اوّطٝ )ٞكاـ(
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  ٍاشگاى ههن

 Confront ٔٛاخٝ ثٛؼٖ Individuals اٌػبَ

 Resolve وفؼٖ ٥ٌف٢ س٥ّٕٓ Distribution سٛق٤ٟ
 Crucial ، ٟٔٓ  ؼاـا٢ ا٥ٕٞز Contemporary ٥ٞر ٤ه

 Fundamental اوبو٣ Input ٠ٛأُ س٥ِٛؽ
 Auto workers وبـٌفاٖ Output ٔطّٛلار
 Internet entrepreneurs ٔبِىبٖ Defense ؼفب٣٠

 Minimal ضؽالُ Dramatize ثفـو٣ الشّبؼ٢

 Market economy الشّبؼ ثبقاـ Civilian ٘ٝب٣ٔغ٥ف
 Command economy الشّبؼ ؼوشٛـ٢ Scarcity و٥ٕبث٣
 Mixed economics الشّبؼ ٔػشّٗ Institutions ٞب ٟ٘بؼٜ

 Opportunity cost ٞك٤ٙٝ ففِز Performance ٠ّٕىفؼ
 Efficiency وبـا٣٤ Encourage س٤ٍٛك
 Explores ؽوٙ ٣ٔ ثفـو٣ Scarce و٥ٕبة
 Barriers ٞب ٔطؽٚؼ٤ز Satisfying اـٔبء

 Boildown غلاِٝ وفؼٖ Unique ٔب٘ٙؽ ث٣
 Denotes ؼلاِز ؼاـؼ Isolated ٔٙك٢ٚ

 Essence خٛٞف  
 Contribution وٙؽ ٣ٔ ا٤فبء  
 Tribal ا٢ لج٥ّٝ  
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  اٍلای فصل  سؤالات چهار گسیٌه

Circle the letter that corresponds to the best answer.  

1-The word that is central to the definition of economics is………. 

a) capital b) labor c) resource d) scarcity 

2- Human wants are…………. 

a) about equal to our production capacity b) relatively unlimited 

c) relatively limited  d) easily satisfied 

3- We have mixed economy because…….. 
a) there is aprivate sector and a public sector 

b) we consume domestically produced goods as well as imports 

c) we consume both goods and services 

d) we produce guns and butter 

4- Which of the following is an economic resource? 

a) scarcity b) gold c) a factory d) labor 

5- Which of the following is a capital good? 

a) steel mills b) labor c) human d) pizza 

6- Each of following is an example of capital except… 

a) a factory  b) an office building 

c) land  d) a computer system 

7- We would not need to economize if……. 

a) There was no scarcity b) every one received a big pay increase 

c) The government printed more money d) There was less output of goods and services 

8- The full-production level of our economy implies  

a) zero unemployment 
b) an efficient allocation of our resources 

c) a high unemployment rate 

d) our plant and equipment being operated at 100 percent capacity 

9- The production possibilities frontier represents …… 

a)our economy at full employment but not full production 
b) our economy at full production and full employment 

c) our economy at full production but not full employment 

d) our economy at not full employment and not full production 

10- The opportunity cost of spending four hours studying a review book the night before a final 

exam would …….. be. 

a) The cost of the review book b) missing four hours of TV 

c) The knowledge gained from studying d) a higher grade on the exam. 

11- If we are operating inside our production possibilities frontier… 

a) There is definitely recession going on 

b) There is definitely inflation 

c) There is definitely less than full employment 

d) There is definitely not a recession going on 

12- The closer we are to origin and the farther away we are from the production possibilities 

frontier…………. 

a) The more unemployment there is b) The less unemployment there is 
c) The more guns we are producing d) the more butter we are producing  
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13- The price system is based on……….. 

a) government regulation(i.e, The government sets most prices) 
b) The individual whim of the businessperson who sets is 
c) The feelings of the individual buyer 
d) supply and demand 
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  اٍلای فصل  ؤالات چهار گسیٌهپاسخ س

 ِط٥ص اوز. 4ٌك٤ٙٝ  -1

 ِط٥ص اوز. 2ٌك٤ٙٝ  -2

 ِط٥ص اوز. 1ٌك٤ٙٝ  -3

 ِط٥ص اوز. 4ٌك٤ٙٝ  -4

 ِط٥ص اوز. 1ٌك٤ٙٝ  -5

 ِط٥ص اوز.  3ٌك٤ٙٝ  -6

 ِط٥ص اوز. 1ٌك٤ٙٝ  -7

 .ِط٥ص اوز 2 ٌك٤ٙٝ -8

 ٥ٌفؼ. ٣ٔ ثٝ ٘ٛـ وبُٔ ِٛـر ٔٙبثٟ ا٢ق٤فا س٥ِٛؽ وبُٔ ; اٌشغبَ وبُٔ اوز. سػ٥ُّ وبـ

 ِط٥ص اوز. 2ٌك٤ٙٝ  -9

 ِط٥ص اوز. 2ٌك٤ٙٝ  -10

 ِط٥ص اوز.  3ٌك٤ٙٝ  -11

 ِط٥ص اوز. 1ٌك٤ٙٝ  -12

 ِط٥ص اوز. 4ٌك٤ٙٝ  -13
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Demand and Supply 

Main Topics: 

  Demand 

 The demand curve 

 Forces behind the Demand Curve 

 Shifts in demand 

 The supply 

 Forces behind the supply curve 

 Equilibrium with supply and demand curves 

 Effect of a shift in supply or demand 

 





 

Lesson 2  

Demand and Supply 

2-1- Demand 
There exists a definite relationship between the market price of a good and the quantity 

demanded of that good, other things held constant. This relationship between price and quantity 

bought is called the demand schedule, or the demand curve. 

Let's look at a simple example. Table 2-1 presents a hypothetical demand schedule for cornflakes 

that consumers purchase. For example, at $15 per box, consumers will buy 9 million boxes per year. 

Demand schedule for cornflakes 

 (1) 

Price 

($ per box) 

P 

(2) 

Quantity demanded 

(millions of boxes per year) 

Q 

A 5 9 

B 4 10 

C 3 12 

D 2 15 

E 1 20 

Table (2-1): The Demand Schedule Relates Quantity Demanded to Price 

2-2: The demand curve 
Note that quantity and price are inversely related; that is, Q goes up when P goes down. The 

curve slopes downward, going from northwest to southeast. This important property is called the 

law of downward-sloping demand.  

Quantity demanded tends to fall as price rises for two reasons. First is the substitution effect. 

When the price of a good rises, I will substitute other similar goods for it (as the price of beef 

rises , I eat more chiken). 

A second reason why a higher price reduces quantity demanded is the income effect. This comes 

into play because when a price goes up, I find myself somewhat poorer than I was before. If 

gasoline prices double, I have in effect less real income , so I will naturally curb my consumption 

of gasoline and other goods. 
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2-3-Forces behind the Demand Curve 
A whole array of factors influences how much will be demanded at a given price: average levels 

of income, the size of the population, the price and availability of related goods, individual and 

social tastes, and special influences. 

•The average income of consumers is a key determinant of demand. As people's income rise, 

individuals tend to buy more of almost everything, even if prices don‟t change.Automobile 

purchases tend to rise scharply with higher levels of income. 

• The size of the market-measured, say, by the population-clearly affects the market demand curve. 

• The prices and availability of related goods influence the demand for a commodity. A 

particularly important connection exists among substitute goods-ones that tend to perform the 

same function, such as cornflakes and oatmeal, pens and pencils. Demand for good A tends to be 

low if the price of substitute product B is low. 

• In addition to these objective elements, there is a set of subjective elements called tastes or 

preferences. Tastes represent a variety of cultural and historical influences. They may reflect genuine 

psychological or physiological needs (for liquids, love, or excitement). And they may include 

artificially contrived cravings (for cigarettes, drugs, or fancy sports cars). They may also contain a 

large element of tradition or religion (eating beef is popular in America but taboo in India, while 

curried jellyfish is a delicacy in Japan but would make many Americans gag). 

• Finally, special influences will affect the demand for particular goods. The demand for 

umberallas is high in rainy Seattle but low in sunny.  

2-4- Shifts in demand  
Why does the demand curve shift? Because influences other than the good 

,
s price change.  

The net effect of the changes in underlying influences is what we call an increase in demand. An 

increase in the demand for automobiles is illustrated in Figure 2-2 as a rightward shift in the 

demand curve. Note that the shift means that more cars will be bought at every price. 

5 
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Figure (2-2): Increase in Demand for Automobiles 

2-5-The supply 
Table 2-2 shows a hypothetical supply schedule for cornflakes, and Figure 2-2 plots the data 

from the table in the form of a supply curve. These data show that at a cornflakes price of $1 per 

box, no cornflakes at all will be produced. At such a low price, breakfast cereal manufacturers 

might want to devote their factories to producing other types of cereal , like bran flakes, that earn 

them more profit than cornflakes. 

Supply schedule for cornflakes 

 (1) 

Price 

($ per box) 

P 

(2) 

Quantity supplied 

(millions of boxes per year) 

Q 

A 5 18 

B 4 16 

C 3 12 

D 2 7 

E 1 0 

Table (2-3) Supply Schedule Relates Quantity Supplied to Price 

Figure 2-3 shows the typical case of an upward sloping supply curve for an individual 

commodity. One important reason for the upward slope is " the law of diminishing returns " 

Wine will illustrate this important law. If society wants more wine, then additional labor will 

have to be added to the limited land sites suitable for producing wine grapes. Each new worker 

will be adding less and less extra product. The price needed to coax out additional wine output is 

therefore higher. By raising the price of wine, society can persuade wine producers to produce 

and sell more wine.  

 

Figure (2-3): Supply Curve Relates Quantity Supplied 
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2-6- Forces behind the Supply Curve 
One major element underlying the supply curve is the cost of production. When production costs 

for a good are low relative to the market price, it is profitable for producers to supply a great 

deal. When production costs are high relative to price, firms produce little. 

An equally important determinant of production costs is technological advances , which consist 

of changes that lower the quantity of inputs to produce the same quantity of output. Such 

advances include every thing from scientific break throughs to better application of existing 

technology or simply reorganization of the flow of work. 

But production costs are not only ingredient that goes into the supply curve. Supply is also 

influenced by the prices of related goods, particularly goods that are alternative outputs of the 

production substitute rises , the supply of another substitute will decrease. 

 Government policy also has an importation impact on the supply curve. 

2-7- Equilibrium with supply and demand curves 
We find the market equilibrium by looking for the price at which quantity demanded equals 

quantity supplied. The equilibrium price comes at the intersection of the supply and demand 

curves, at point C. 

How do we know that the intersection of the supply and demand curves is the market 

equilibrium? Let us repeat our earlier experiment. Start with the initial high price of $5 per box, 

shown at the top of the price axis in Figure 2-4. At that price, suppliers want to sell more than 

demanders want to buy. The result is a surplus, or excess of quantity supplied over quantity 

demanded, shown in the figure by the black line labeled " Surplus". The arrows along the curves 

show the direction that price tends to move when a market is in surplus. 

At a low price of $2 per box, the market shows a shortage, or excess of quantity demanded over 

quantity supplied, here shown by the black line labeled " Shortage ". Under conditions of 

shortage, the competition among buyers for limited goods causes the price to rise, as shown in 

the figure by the arrows pointing upward. 

We now see that the balance or equilibrium of supply and demand comes at point C, where the 

supply and demand curves intersect. At point C, where the price is $3 per box and the quantity is 

12 units, the quantities demanded and supplied are equal: there are no shortages or surpluses ; 

there is no tendency for price to rise or fall. At point C and only at points , the forces of supply 

and demand are in balance and the price has settled at a sustainable level. 

 
 

2-8-Effect of a shift in supply  
Suppose that a spell of bad weather raises the price of wheat, a key ingredient of bread. That shifts 

the supply curve for bread to the left. This is illustrated in Figure 2-5, where the bread supply curve 

has shifted from SS  to SS  . In contrast, the demand curve has not shifted because people 
,
s 

sandwich demand is largely unaffected by farming weather. 

What happens in the bread market? The bad harvest causes bakers to produce less bread at the 

old price, so quantity demanded exceeds quantity supplied. The price of bread therefore rises, 

encouraging production and thereby raising quantity supplied, while simultaneously 

42  
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discouraging consumption and lowering quantity demanded. The price continues to rise until, at 

the new equilibrium price )(E , the amounts demanded and supplied are once again equal. 

 

 

 

 

 

 

 

 

Figure (2-5):Shifts in Supply change Equilibrium Price and Quantity 
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 تمبضب ٍ ػزضِ

 تمبضب -0-8
ٚخٛؼ ؼاـؼ. ـاثٙٝ ٥ٔبٖ ل٥ٕز  ٢٣ٙ٥١ٔ ٞب ؼـ ِٛـر ثبثز ٔب٘ؽٖ ؼ٤ٍف ٠ٛأُ ـاثٙٝ، ز ٤ه وبلا ؼـ ثبقاـ ٚ ٔمؽاـ سمبٔب٢ آ٥ٖٕلث٥ٗ 

 ٘بٔٙؽ. ٣ٔ ٚ ٔمؽاـ غف٤ؽ ـا خؽَٚ سمبٔب ٤ب ٔٙط٣ٙ سمبٔب

سٛاٖ ٔمؽاـ٢ ثفٌشٛن  ؼٞؽ. ؼـ ٞف وٙص اق ل٥ٕز، ٣ٔ ٖ ٣ٔخؽَٚ سمبٔب٢ فف٣ٔ ثفٌشٛن ـا ٍ٘ب 1-2آٚـ٤ٓ. خؽَٚ  ا٢ ٣ٔ ٔثبَ وبؼٜ

 ٥ّ٥ٖٔٛ خ١جٝ غٛاٞؽ ثٛؼ. 9ؼلاـ ثبٌؽ، ٥ٔكاٖ ففٚي وبلا٘ٝ آٖ  5ا٢  غف٤ؽاـ٢ ٌؽٜ ـا س٥٥١ٗ وفؼ. ثفا٢ ٔثبَ اٌف ثفٌشٛن خ١جٝ

 خذٍل تمبضب ثزإ ثزؽتَن

2 

 ثفٌشٛن )ثفضىت ٥ّ٥ٖٔٛ خ١جٝ ؼـ وبَ( ٢ٔمؽاـ سمبٔب

1 

 ٢ ٞف خ١جٝ(ل٥ٕز ثٝ ؼلاـ )ثفا
 ثفٌشٛن ٢خؽَٚ سمبٔب

9 5 A 

10 4 B 

12 3 C 

15 2 D 

20 1 E 
 

 دّذ خذٍل تمبضب، وو٘ت تمبضب را ثِ ل٘وت پًَ٘ذ هٖ -8-0خذٍل 
 

 هٌحٌٖ تمبضب 0-0
ٔى٥ف ٤بثؽ. ٔٙط٣ٙ اق ٌٕبَ غفث٣ ثٝ خٙٛة ٌفل٣  ٣ٔ افكا٤ً، Pثب وبًٞ  Qؼاـ٘ؽ. ١ٔىٛن وٝ ٔمؽاـ ٚ ل٥ٕز ٘ىجز و٥ٙؽ سٛخٝ 

٤بثؽ؟ ا٤ٗ أف ؼٚ ؼ٥ُِ  ٣ٔ ٥ٔكاٖ سمبٔب وبًٞ، ٘بٔٙؽ. ثب افكا٤ً ل٥ٕز ٣ٔ وٙؽ. ا٤ٗ ٤ٚم٣ٌ ٟٔٓ ـا لبٖ٘ٛ سمبٔب٢ ٘ك٣ِٚ ٣ٔ ك٣ِٚ ٣٘٘

 وٙٙؽٌبٖ وبلا٢ ؼ٤ٍف ـا خب٤ٍك٤ٗ آٖ غٛاٞٙؽ وفؼ. ٤بثؽ، ّٔفف ٣ٔ ؼاـؼ. اَٚ ثٝ ؼ٥ُِ اثف خب٤ٍك٣ٙ٤، ٚلش٣ ل٥ٕز وبلا٣٤ افكا٤ً

 ٌٌٛز ٌبٚ، ثٝ ّٔفف ٌٌٛز ٔف٢ ـ٢ٚ غٛاٞٙؽ آٚـؼ ( ٔثلاً ثب افكا٤ً ل٥ٕز)

، ؼ وٝ ثب افكا٤ً ل٥ٕزاـٌؿ ثبٌؽ. ا٤ٗ سأث٥ف ثٝ ا٤ٗ ؼ٥ُِ دب ثٝ ٥ٔؽاٖ ٣ٔ اثف ؼـآٔؽ ٣ٔ، ؼ٥ُِ ؼْٚ ؼـ وبًٞ سمبٔب ثٝ ؼ٥ُِ افكا٤ً ل٥ٕز

٤بثؽ، ثٙبثفا٤ٗ  ٣ٔ وٙٙؽٜ وبًٞ ّٔفف وٙٙؽ. ثب ؼٚ ثفاثف ٌؽٖ ل٥ٕز ثٙك٤ٗ، ؼـآٔؽ ضم٥م٣ ٣ٔ وٙٙؽٌبٖ غٛؼ ـا فم٥فسف اق لجُ ضه ّٔفف

 ٘ج٣١٥ اوز وٝ ّٔفف ثٙك٤ٗ ٚ ؼ٤ٍف وبلاٞب وبًٞ ٤بثؽ.

 
 هٌحٌٖ تمبضب 0-8ؽىل
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 هٌحٌٖ تمبضب ٍرإ  -0-8
ٞب ٚ ٔٛخٛؼ  خ٥١ٕز، ل٥ٕز٥ٔكاٖ ٌؿاـ٘ؽ. وٙٛش ٔشٛوٗ ؼـآٔؽ،  ٣ٔ ٠ٛأُ ثى٥بـ٢ ثف ٔمؽاـ سمبٔب٢ ٤ه وبلا ثب ل٥ٕش٣ ٥١ٔٗ سأث٥ف

 ففؼ٢ ٚ اخشٕب٣٠ ٚ سأث٥فار ٤ٚمٜ ؼ٤ٍف.ٞب٢  و٥ّمٝ، ٔفسجٗ ثٛؼٖ وبلاٞب٢
اوز. ثب افكا٤ً ؼـآٔؽٞب٢ ٔفؼْ، اففاؼ خب١ٔٝ ثٝ ا٢  وٙٙؽٜ ٔشٛوٗ ؼـآٔؽ ّٔفف وٙٙؽٌبٖ ؼـ ٥ٔكاٖ سمبٔب ٠بُٔ ثى٥بـ س٥٥١ٗ •

ؽاـؼ. ثب ثبلاـفشٗ وٙص ؼـآٔؽ، سأث٥ف٢ ثف ا٤ٗ ٌفا٤ً ٘ٞب ثبثز ثبٌٙؽ ٥٘ك  وٝ ل٥ٕز ؼـ ِٛـس٣وٙٙؽ ٚ  ٣ٔ د٥ؽاسٕب٤ُ غف٤ؽ ٞفز٥ك٢ 
 ٤بثؽ. ٣ٔ غف٤ؽ اسٛٔج٥ُ ثٝ ٌؽر افكا٤ً

 . ٌؿاـ اوزآٌىبـا ثفٔٙط٣ٙ سمبٔب٢ ثبقاـ سأث٥ف –ٌٛؼ  ٣ٔ خ٥١ٕز وٙد٥ؽ٥ٜٔكاٖ وٝ ثف ٔم٥بن  -ثبقاـا٘ؽاقٜ  •
وبلاٞب٣٤ وٝ  –ٌٛ٘ؽٜ ب٥ٍ٘ٗ خٌؿاـؼ. ٥ٔبٖ وبلاٞب٢  ٣ٔ ٞب ٚ ٔٛخٛؼ ثٛؼٖ وبلاٞب٢ ٔفسجٗ ثف ٥ٔكاٖ سمبٔب٢ ٤ه وبلا سأث٥ف ل٥ٕز •

٥ٔكاٖ . ٞب٢ وٛزه ـاثٙٝ ثى٥بـ ٣ٕٟٔ ٚخٛؼ ؼاـؼ وبـوفؼ ٍٔبثٝ ؼاـ٘ؽ، ٔب٘ٙؽ ثفٌشٛن ٚ خٛ دٛوز وٙؽٜ، ٔؽاؼ، غٛؼوبـ ٚ اسٛٔج٥ُ
 ٤بثؽ.  ٣ٔ وبًٞ، سمبٔب٢ وبلا٢ اِ  ثب وبًٞ خ٥١ٕز وبلا٢ ٔفسجٗ ة

٤ك ٤ب ا٤ِٛٚز ٥٘ك ٚخٛؼ ؼاـ٘ؽ. ا٤ٗ ٠ٛأُ ٕ٘ب٤بٍ٘ف ٥٘بقٞب٢ ـٚاٍ٘ٙبغش٣ ٠لاٜٚ ثفا٤ٗ ٠ٛأُ ٣ٙ٥٠، ٔد٠ٕٛٝ ٠ٛأُ ؾ٣ٙٞ ثٝ ٘بْ ولا •
ثٝ و٥ٍبـ، ) ٤ب غ٥ف٘ج٣١٥٘ج٣١٥ ٤ب ف٥ك٤ِٛٛل٤ى٣)ثٝ ٍٔفٚثبر اِى٣ّ، ٠ٍك ٤ب ٥ٞدبٖ( ٞىشٙؽ. ا٤ٗ ٠ٛأُ ٕٞس٥ٙٗ ٌبُٔ ٥٘بقٞب٢ 

غٛـؼٖ ٌٌٛز ٌبٚ ) وٙز ٤ب ٔؿٞت ثبٌٙؽب٢ ٔىبثمٝ فب٘شك٢( ٞىشٙؽ ٚ ٕٔىٗ اوز ؼـثف٥ٌف٘ؽٜ ٠بُٔ ٠ٕؽٜ ٞ ٔٛاؼٔػؽـ، ٤ب ٔب٥ٌٗ
 ضبَ آ٘ىٝ ٠فٚن ؼـ٤ب٣٤ ؼـ لادٗ غٛـاو٣ ِؿ٤ؿ ٚ ؼـ آٔف٤ىب ٔب٤ٝ سٟٛٞ ٔفؼْ اوز(.، ؼـ آٔف٤ىب ـا٤ح ٚ ؼـٞٙؽٚوشبٖ اق ٔطفّٔبر اوز

ٔٙٙمٝ  ثبلا ٚ ؼـ سأث٥فار ٤ٚمٜ ٥٘ك ثف ٥ٔكاٖ سمبٔب٢ وبلاٞب٢ ٤ٚمٜ سأث٥ف ٌؿاـ٘ؽ. سمبٔب٢ زشف ؼـ ٔٙٙمٝ ثبـاٖ غ٥ك و٥بسُؼـ آغف  •
  .غٍه وٓ اوز

 تغ٘٘ز در تمبضب  -0-4
 سغ٥٥ف ٔٙط٣ٙ سمبٔب ز٥ىز؟ ؼ٥ُِ ا٤ٗ اوز وٝ ٠ٛأُ ٔإثف٢ غ٥ف اق ل٥ٕز وبلا ٥٘ك ؼـ ضبَ سغ٥٥ف٘ؽ. ٠ّز 

ب ثٝ ثٝ ٌىُ ٌفا٤ً ٔٙط٣ٙ سمبٔ 2-2٘ب٥ٔٓ. افكا٤ً سمبٔب٢ اسٛٔج٥ُ ؼـٌىُ  ٣ٔ سأث٥ف غبُِ سغ٥٥فار ٠ٛأُ ٔإثف ـا افكا٤ً سمبٔب
 ثبٌؽ. ٣ٔ وٕز ـاوز ٍ٘بٖ ؼاؼٜ ٌؽٜ اوز. سٛخٝ ؼاٌشٝ ثب٥ٌؽ وٝ ا٤ٗ ٘ٛوبٖ ثٝ ٔفْٟٛ غف٤ؽ ث٥ٍشف اسٛث٥ُ ثب ٞف ل٥ٕز ٔشّٛـ

 
 افشاٗؼ تمبضبٕ اتَهج٘ل -0-0ؽىل 

 ػزضِ: -0-0
اـا٤ٝ ؼاؼٜ ٢ ا٤ٗ خؽَٚ ـا ؼـ لبِت ٔٙط٣ٙ ٠فٔٝ ٞب ؼاؼٜ 2-2ٌىُ  ؼٞؽ ٚ ٣ٔ ِٛـر فف٣ٔ ٠فٔٝ ثفٌشٛن ـا ٍ٘بٖ 2-2خؽَٚ 

٥ٞر ثفٌشٛو٣ س٥ِٛؽ ٘ػٛاٞؽ ٌؽ. ثب ا٤ٗ ، ؼلاـ ؼـ٘ٝف ٌفشٝ ٌٛؼ 1 وٙٙؽ وٝ اٌف ل٥ٕز ٞف خ١جٝ ثفٌشٛن ٣ٔ ثبثز ٞب اوز. ا٤ٗ ؼاؼٜ
وٝ ٘ىجز ) ٚل  س٥ِٛؽ ؼ٤ٍف ا٘ٛاٞ غلار ٔثُ وجٛنـا ٢ غٛؼ ٞب وبـغب٘ٝ، غٛـاو٣ ثفا٢ ِجطب٘ٝس٥ِٛؽوٙٙؽٜ ل٥ٕز ٘بز٥ك، وبق٘ؽٌبٖ 

 غٛاٞٙؽ وفؼ.( ٚـ٢ ث٥ٍشف٢ ؼاـ٘ؽثٝ ثفٌشٛن وٛؼآ
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 خذٍل ػزضِ ثزؽتَن

2 

 ٔمؽاـ ٠فٔٝ ٌؽٜ

 )٥ّ٥ٖٔٛ خ١جٝ ؼـ وبَ(

1 

 ل٥ٕز )ٞف خ١جٝ (
 خؽَٚ ٠فٔٝ ثفٌٚشٛن

18 5 A 

16 4 B 

12 3 C 

7 2 D 

0 1 E 

 وٌذ ه٘بى وو٘ت ػزضِ ؽذُ ٍ ل٘وت آى ًَػٖ راثغِ ثزلزار هٖ، خذٍل ػزضِ -0-0خذٍل 

٤ه وبلا٢ غبُِ اوز. ٤ى٣ اق ؼلا٤ُ ٟٔٓ ؼـ ١ِٛؼ٢ ثٛؼٖ ٥ٌت ا٤ٗ  ٠فٔٝ ثب ٥ٌت ١ِٛؼ٢ ثفا٢ٕٛؼاـ ٍ٘٘بٖ ؼٞٙؽٜ  3-2ٌىُ 

اوز. ٥١ٔٚز وفوٝ ثٝ غٛث٣ ا٤ٗ لبٖ٘ٛ ٟٔٓ ـا س٥ٔٛص غٛاٞؽ ؼاؼ. اٌفسمبٔب٢ وفوٝ ؼـ « ٢ وبٞٙؽٜٞب ٔٙط٣ٙ ؼـ لبٖ٘ٛ ٠ب٤ؽ٢»

لاقْ اوز، ٥٘ف٢ٚ وبـ ث٥ٍشف٢ أبفٝ ٌٛؼ. ثٙبثفا٤ٗ ثب أبفٝ ٌؽٖ  خب١ٔٝ افكا٤ً ٤بثؽ، ثب٤ؽ ثٝ اـا٣ٔ ٔطؽٚؼ٢ وٝ ثفا٢ س٥ِٛؽ اٍ٘ٛـ

غٛا٥ٞؽ ؼاٌز ثٝ ا٤ٗ سفس٥ت ل٥ٕش٣ وٝ ثفا٢ افكا٤ً س٥ِٛؽ وفوٝ ٔفٚـ٢ اوز ٥٘ك  ٢س٥ِٛؽ أبفٝ وٕشف ٚ وٕشف، ٤ه اق وبـٌفاٖ ٞف

 ٥ٍشف وفوٝ سفغ٥ت ٌٛ٘ؽ.س٥ِٛؽ ٚ ففٚي ثثٝ ٌٛؼ وٝ س٥ِٛؽوٙٙؽٌبٖ  ٣ٔ ثب٠ث، ثبلاسف غٛاٞؽ ـفز. افكا٤ً ل٥ٕز وفوٝ
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 وٌذ هٌحٌٖ ػزضِ ه٘بى وو٘ت ػزضِ ؽذُ ٍ ل٘وت ًَػٖ راثغِ ثزلزار هٖ -8-0ؽىل 

 ٍرإ هٌحٌٖ ػزضِ: -0-6
لا ؼـ ثبقاـ ٢ س٥ِٛؽ ٤ه وبلا ؼـ ٔمب٤ىٝ ثب ل٥ٕز آٖ وبٞب ٞك٤ٙٝ س٥ِٛؽ اوز. ٚلش٣ ٞك٤ٙٝ، ٤ى٣ اق ٠ٛأُ ٟٔٓ ؼـ س٥٥١ٗ ٔٙط٣ٙ ٠فٔٝ

ٞب ٔمؽاـ  ٢ س٥ِٛؽ ؼـ ٔمب٤ىٝ ثب ل٥ٕز ق٤بؼ ثبٌٙؽ، ٌفوزٞب وٛؼآٚـ غٛاٞؽ ثٛؼ. ٚلش٣ ٞك٤ٙٝ ٞب س٥ِٛؽ وبلا ثفا٢ س٥ِٛؽوٙٙؽٜ، وٓ ثبٌؽ

آٚـ٢ اوز وٝ ٌبُٔ  د٥ٍففز ؼـ فٗ، ٢ س٥ِٛؽٞب وٕشف٢ اق آٖ وبلا ـا س٥ِٛؽ غٛاٞٙؽ وفؼ، ٤ى٣ ؼ٤ٍف اق ٠ٛأُ ٟٔٓ ؼـ س٥٥١ٗ ٞك٤ٙٝ

ٞب٣٤ اق  ؼٞؽ. ؼأٙٝ ز٥ٙٗ د٥ٍففز ٣ٔ ٌٛؼ وٝ ثفا٢ س٥ِٛؽ ٔمؽاـ ٤ىىبٖ ٔطَّٛ، ٔمؽاـ ٠ٛأُ س٥ِٛؽ لاقْ ـا وبًٞ ٣ٔ س٣سغ٥٥فا

 ٌٛؼ. ٣ٔ ٞب٢ ٣ّٕ٠ سب ثٝ وبـ٥ٌف٢ ث٥ٟٙٝ فٗ آٚـ٢ ٔٛخٛؼ ٤ب وبقٔب٘ؽ٣ٞ ٔدؽؼ خف٤بٖ وبـ ـا ٌبُٔ د٥ٍففز

٠فٔٝ ٥ٍٕٞٝ سطز سأث٥ف ل٥ٕز وبلاٞب٢ ٔفسجٗ )ثٝ ٤ٚمٜ وبلاٞب٣٤ وٝ ٢ س٥ِٛؽ سٟٙب ٔإِفٝ س٥٥١ٗ ٔٙط٣ٙ ٠فٔٝ ٥٘ىز. ٞب أب ٞك٤ٙٝ

ؼـ ـٚ٘ؽ س٥ِٛؽ ثٝ آوب٣٘ لبثُ خب٤ٍك٣ٙ٤ ثب وبلاٞب٢ لج٣ّ ٞىشٙؽ( ٥٘ك ٞىز. اٌف ل٥ٕز ٤ه وبلا٢ خب٤ٍك٤ٗ افكا٤ً ٤بثؽ، ٥ٔكاٖ 

 ٠فٔٝ وبلا٢ لج٣ّ وبًٞ غٛاٞؽ ٤بفز.

 ٥٘ك ثف ٔٙط٣ٙ ٠فٔٝ سأث٥ف٢ ثٝ وكا ؼاـؼ. و٥بوز ؼِٚز

 هٌحٌٖ ػزضِ ٍ تمبضب( تؼبدل) تَاسى -0-7
ؼل٥مبً ٘مٙٝ ( س١بؼَ) سٛاٖ ثٝ سٛاقٖ ثبقاـ ؼوز ٤بفز. ل٥ٕز سٛاقٖ ٣ٔ ل٥ٕش٣ وٝ ؼـ آٖ ٠فٔٝ ٚ سمبٔب ثب ٞٓ ثفاثف٘ؽثب د٥ؽا وفؼٖ 
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 اوز.  ٢C ٠فٔٝ ٚ سمبٔب ؼـ ٘مٙٝ ٞب ثفغٛـؼ ٔٙط٣ٙ
 ٕبٖ وٙص سٛاقٖ ثبقاـ اوز؟ٞٔٙط٣ٙ  سٛاٖ ٌفز وٝ ٘مٙٝ سمبٟ٘ ا٤ٗ ؼٚ ٔطٛـ  ٣ٔ زٍٛ٘ٝ

ٍ٘بٖ ؼاؼٜ  -4-2ؼلاـ وٝ ؼـ ثبلا٢ ٔطٛـ ل٥ٕز ؼـ ٌىُ  5ا٢  . وبـ ـا ثب ل٥ٕز ا٥ِٚٝ خ١جٕٝ٘ب٥٤ٓ ٥ؽ سدفثٝ لج٣ّ غٛؼ ـا سىفاـ٤ب٥ث
ؼـ سٕب٤ُ غٛاٞٙؽ ؼاٌز وٝ ٔمؽاـ٢ ث٥ً اق وٙص سمبٔب٢ ٔشمب٥ٔبٖ ٠فٔٝ وٙٙؽ.  ٞب وٙٙؽٜ و٥ٙٓ. ثب ا٤ٗ ل٥ٕز، ٠فٔٝ ٣ٔ آغبق، ٌؽٜ

ٍ٘بٖ « ٔبقاؼ»٘ش٥دٝ آٖ زٝ غٛا٥ٞٓ ؼاٌز ٔبقاؼ ٤ب ث٥ٍشف ثٛؼٖ ٔمؽاـ ٠فٔٝ اق ٔمؽاـ سمبٔبوز وٝ ؼـ ٌىُ ثب غٗ و٥بٜ ثب ٠ٙٛاٖ 
 2ٞب ؼـ ٌفا٤ٗ ٚخٛؼ ٔبقاؼ ؼـ ثبقاـ ٞىشٙؽ. اٌف ل٥ٕز ٞف خ١جٝ  ؼٞٙؽٜ ٌفا٤ً ل٥ٕز وٙبـ ٔٙط٣ٙ ٍ٘بٖٞب٢  فًّؼاؼٜ ٌؽٜ اوز. 

ٔمب٤ىٝ ثب ٔمؽاـ ٠فٔٝ ٌؽٜ غٛاٞؽ ٌؽ وٝ ؼـ ٌىُ ثب غٗ و٥بٜ  ٛؼ ٤ب افكا٤ً ٔمؽاـ ٔٛـؼ سمبٔب ؼـثبقاـ ؼزبـ وٕج، ؼلاـ ثبٌؽ
 ل٥ٕز ٍ٘بٖ ؼاؼٜ ٌؽٜ اوز. ؼـ ٌفا٤ٗ وٕجٛؼ، ـلبثز ٥ٔبٖ غف٤ؽاـاٖ ثفا٢ غف٤ؽ ٔمؽاـ ٔطؽٚؼ٢ اق وبلا ثب٠ث افكا٤ً« وٕجٛؼ»
 ـٚثٝ ثبلا ٍ٘بٖ ؼاؼٜ ٌؽٜ اوز.ٞب٢  فًٌّٛؼ وٝ ؼـ ٌىُ ثب  ٣ٔ

 
 گ٘زد. ّبٕ ػزضِ ٍ تمبضب لزار هٖ ًمغِ تَاسى ثبسار ثز ًمغِ تمبعغ هٌحٌٖ -4-0ؽىل 

 ٢ ٠فٔٝ ٚ سمبٔب لفاـٞب ٣ٙ١٤ ٔطُ سمبٟ٘ ٔٙط٣ٙ، Cوٝ س١بؼَ ٤ب سٛاقٖ ٠فٔٝ ٚ سمبٔب ـ٢ٚ ٘مٙٝ و٥ٙٓ  ٍٔبٞؽٜ ٣ٔ ضبلأب 
بؼ٤ف ٠فٔٝ ٚ سمبٔب ثفاثف غٛاٞٙؽ ثٛؼ ٚ ٥ٞر ٌبٜ ٚاضؽ اوز، ٔم 12ؼلاـ ٚ ل٥ٕز  3خب٣٤ وٝ ل٥ٕز ٞفخ١جٝ  ٥ٌCفؼ. ؼـ ٘مٙٝ  ٣ٔ

اوز وٝ ٥٘فٚٞب٢ ٠فٔٝ ٚ  Cوٕجٛؼ ٤ب ٔبقاؼ٢ ٚخٛؼ ٘ػٛاٞؽ ؼاٌز. ل٥ٕز ٥٘ك ؼزبـ وبًٞ ٤ب افكا٤ً ٣ٕ٘ ٌٛؼ. فمٗ ؼـ ٘مٙٝ 
 سمبٔب اقسٛاقٖ ٚ ل٥ٕز اق وٙط٣ دب٤ؽاـ ٚ ثب ؼٚاْ ثفغٛـؼاـ غٛاٞؽ ثٛؼ. 

 ػزضِ  تغ٘٘ز در تأث٘ز – 0-8
 افكا٤ً ٤بثؽ. ا٤ٗ افكا٤ً ثب٠ث، ٢ ٟٔٓ ؼـ س٥ِٛؽ ٘بٖ اوزٞب وٝ ٤ى٣ اق ٔإِفٝ، ل٥ٕز ٌٙؽْ، ؼـ ٌفا٤ٗ ثؽ آة ٚ ٞٛا٣٤ففْ و٥ٙؽ 

SSثٝ  SSوٝ ٔٙط٣ٙ ٠فٔٝ ٘بٖ ؼـ آٖ 5-2ٌٛؼ وٝ ٔٙط٣ٙ ٠فٔٝ ٘بٖ ثٝ وٕز زخ وٛق ؼاؼٜ ٌٛؼ. ا٤ٗ أف ؼـ ٌىُ  ٣ٔ  
٠لالٝ ٔفؼْ ثٝ ، ٍبٖ ؼاؼٜ ٌؽٜ اوز. ثب١ِىه، ٔٙط٣ٙ ٠فٔٝ ٥ٞر سغ٥٥ف٢ ٘ؽاٌشٝ اوز. زٝ ثفؼاٌز غٛة ثبٌؽ ٚ زٝ ثؽ٘، ـو٥ؽٜ

 وب٘ؽ٤ٚر سغ٥٥ف ٣ٕ٘ وٙؽ.
ثٙبثفا٤ٗ ، ؽ دػزٙ٘بٖ دكٞب ثب ل٥ٕز لج٣ّ ٘بٖ وٕشف٢ غٛاٞ، افشؽ؟ اٌف ثفؼاٌز غٛة ٘ؽاٌشٝ ثب٥ٌٓ ٣ٔ أب ؼـ ثبقاـ٘بٖ زٝ اسفبل٣

٤بثؽ ٚ ؼـ ٥٠ٗ ضبَ وٝ ثب٠ث وبًٞ ّٔفف ٚ  ٣ٔ ٔب اق ٔمؽاـ ٠فٔٝ ث٥ٍشف غٛاٞؽ ٌؽ. ثٙبثفا٤ٗ ل٥ٕز ٘بٖ افكا٤ًٔمؽاـ ٔٛـؼ سمب
ـٚؼ وٝ ؼـ وٙص سٛاقٖ خؽ٤ؽ ل٥ٕز  ٣ٔ ل٥ٕز آٖ لؽـ ثبلا. ثفؼ ٣ٔ ٌٛؼ، ٥ٔكاٖ س٥ِٛؽ ٚ ٔمؽاـ ٠فٔٝ ـا ثبلا ٣ٔ و٥ٕز ٔٛـؼ سمبٔب

)E(  ٝٔسمبٔب ٤ه ثبـ ؼ٤ٍف ثفاثف ٌٛ٘ؽ.، ٔمبؼ٤ف ٔٛـؼ ٠ف ٚ . 

 
 ؽَد.  خبثدبٖٗ ػزضِ ثبػث تغ٘٘ز در تَاسى ل٘وت ٍ همذار هٖ -0-0ؽىل 
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  ٍاشگاى ههن

 Supply ٠فٔٝ

 Demand سمبٔب

 Demand schedule خؽَٚ سمبٔب

 Demand curve ٔٙط٣ٙ سمبٔب

 Law of down ward-sloping demand لبٖ٘ٛ سمبٔب٢ ٘ك٣ِٚ

 Stubstitution effect ٣اثف خب٤ٍك٤ٙ

 Average income ٢اثف ؼـآٔؽ

 Substitute خب٥ٍ٘ٗ، خب٥ٍ٘ٗ وفؼٖ

 Elements ٔمؽٔبر، ٔجب٣٘، اَِٛ 

 Tastes و٥ّمٝ ٞب 

 Preferences سفخ٥طبر 

 Variety سٙٛٞ 

 Conflakes ثفٌشٛن




