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Media

Main Topics
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Chapter 1

Media

Mass Media

Mass media is a term used to denote a section of the media specifically envisioned and
designed to reach a very large audience such as the population of a nation state. It was coined in
the 1920s with the advent of nationwide radio networks, mass-circulation newspapers and
magazines, although mass media were present centuries before the term became common. The
term public media has a similar meaning: it is the sum of the public mass distributors of news
and entertainment across media such as newspapers, television, radio, broadcasting, which may
require union membership in some large markets such as Newspaper Guild, AFTRA, & text
publishers. The concept of mass media is complicated in some internet media as now individuals
have a means of potential exposure on a scale comparable to what was previously restricted to
select group of mass media producers. These internet media can include television, personal web
pages, message boards, podcasts and blogs.

The communications audience has been viewed by some commentators as forming a mass
society with special characteristics, notably atomization or lack of social connections, which
render it especially susceptible to the influence of modern mass-media techniques such as
advertising and propaganda. The term "MSM" or "mainstream media" has been widely used in
the blogosphere in discussion of the mass media and media bias.

Forms of Media

Electronic media and print media include:
¢ Broadcasting, in the narrow sense, for radio and television.
e Various types of discs or tapes. In the 20th century, these were mainly used for music.
Video and computer uses followed.
e Film, most often used for entertainment, but also for documentaries.
e Internet, which has many uses and presents both opportunities and challenges. Blogs and
podcasts, such as news, music, pre-recorded speech and video)
e Publishing, in the narrow sense, meaning on paper, mainly via books, magazines, and
newspapers.
e Video games, which have developed into a mass form of media since cutting-edge devices
such as the PlayStation 3, XBox 360, and Wii broadened their use.
e Mobile phones, often called the 7th Mass Media, used for rapid breaking news, short clips
of entertainment like jokes, horoscopes, alerts, games, music, and advertising
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